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ABSTRACT

—_—e

Sunflower oil hasabalanced and rich nutrients composition. A large amount of vitamin E and fatty acids (omega6) makesthe oil effective
for both internal and external usage.This study aims to identify the factors that influenced the customer based brand equity of branded
sunflower refined cooking oilsin Tamil Nadu. Chennai and Coimbatore citieswere considered for the study. Thetotal sample size was 60
women respondents. Mgjority of the respondents were aged > 40 years, literate, employed and earned up to Rs.2500 per month about 95
per cent of the customerswerewilling to purchase the same brand X X. The perceived quality, brand awareness and brand loyalty werethe
factors influenced the customer based brand equity for the sunflower refined cooking oilsin Tamil Nadu.
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